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e d u cat i o n

Gr a du at i ng  f rom  a  d e g re e  i n  Fa s h i on  Bu s i n e s s  an d  Prom ot i on ,  I ’m 
s e e k i ng  f u l l  t i m e  e mpl oy m e nt  t o  f u l f i l  my  a s pi r at i ons  o f  wor k i ng 
w i t h i n  c ont e nt  m ar ke t i ng .  T h e  D e g re e  h a s  a l l owe d  m e  t o  g a i n 
b ot h  t h e ore t i c a l  an d  pr a c t i c a l  s k i l l s ,  g iv i ng  a  w i d e  ove r v i e w  of  t h e 
f a s h i on  i n du s t r y.  O bt a i n i ng  a  v ar i e t y  o f  wor k  e x p e r i e n c e s  a l l owe d 
m e  t o  u n d e r s t an d  c ons u m e r  aw are n e s s ,  s t r at e g i c a l  m ar ke t i ng  p l ans 
an d  br an d i ng  aw are n e s s ,  I ’ve  a l s o  g a i n e d  e f f i c i e nt  c om mu n i c at i on , 
mu l t i - t a s k i ng  an d  t e am  wor k  s k i l l s .

BA (Hons)  Fashion Business and �Promotion     
Degree ( 1 .0)  /birmingham city university (2017-
2020)

Dissertation and major project

Created a online platform where consumers can shop through an 
immersive experiential platform that focuses on bringing digital 
and physical retail  together. 
-  Us i ng  pr i m ar y  re s e arc h  an d  i n du s t r y  p l at for ms  s u c h  a s  WG SN ,  Mi nt e l 
   an d  L SN  t o  i d e nt i f y  c u r re nt  i mp a c t s  on  e vo lut i on  of  t h e  c at w a l k .
-  C re at e d  a  bu s i n e s s  p l an ,  1 2 - m ont h  m ar ke t i ng  p l an ,  an  on l i n e  we b s i t e 
   f e atu r i ng  v i d e o  c ont e nt  an d  a  p a c k a g i ng  g u i d e . 
-  C o l l ab or at e d  w i t h  v i d e o g r aph e r s ,  g r aph i c  d e s i g ns  an d  au d i o  pro du c e r s . 

Marketing and PR

Created a 12-month marketing plan for ‘Give Blood’  by identifying 
key drivers around the  organisation and analysing the current 
brand identity. 
-  T h e  p l an  i n c lu d e d  c ons u m e r  au d i e n c e ,  c ont ro l /  re t e nt i on  t a c t i c s , 
   br an d i ng  an d  c o s t i ng s .
-  Us e d  m ar ke t i ng  m o d e l s  s u c h  a s  S WO T,  t h e  m ar ke t i ng  m i x ,  br an d 
  p o s i t i on i ng  m ap,  P E ST L E  an d  Por t e r ’s  5  forc e s  t o  g u i d e  t h e  m ar ke t i ng 
  p l an .
-  Ad o b e  In d e s i g n  an d  P h ot o s h op  we re  u s e d  t o  c re at e  v i s u a l  m o c kup s  o f 
  t h e  c amp ai g n .

Events Management 

Worked as the Communications manager for our Events Management 
Module ,where a mother’s  day inspired event was organised. 
-  Fu n d r a i s i ng  an d  bu d ge t e d  for  t h e  e ve nt ,  t h i s  re qu i re d  n e got i at i on  an d 
   l i a i s i ng  w i t h  t h e  ve nu e  an d  ot h e r  e x t e r n a l  c omp an i e s . 
-  C om mu n i c at e  e f f e c t ive ly  i n  w r i t t e n  an d  or a l  c om mu n i c at i ons ,  a c h i e v i ng 
  i n n ov at ive  c ons i s t e nt  br an d i ng .
-  R e s p ons i b i l i t i e s  w a s  t o  i n c lu d e  br an d  re c o g n i t i on  an d  c u s t om e r 
  s at i s f a c t i on .

-UAL Art & Design �Foundation Diploma -STOURBRIDGE COLLEGE 2017 ( D i s t i n c t i on )
-A LEVELS -  Stourbridge college /  2014- 2016  ( Te x t i l e s  ( B )  /  Gr aph i c s  ( C ) ) 
- 10 GSCE’S  (A-C) including English and Maths 

W e s t  M i d l a n d s  
W i t h  c o m m i t m e n t  t o 
m o v e  l o c a t i o n

www.laurensinar.com

(+44)7867 530544

Lauren S inar 

Laurensinar97@
hotmail.co.uk

@Lauren_sinar

Laurensinar
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S h or t l i s t e d  f rom  1 3 0  s tu d e nt s  t o  pre s e nt  at  G e orge  A SDA  He a d  O f f i c e  a s  p ar t  o f  t h e  Buy i ng 
an d  Me rc h an d i s i ng  m o du l e ,  w h e re  a  p l a c e m e nt  w a s  g a i n e d  w i t h i n  t h e  c omp any  ( 2 0 1 8 ) . 

C re d i t e d  ‘ T h e  Fu n d am e nt a l s  O f  D i g i t a l  Mar ke t i ng’  G o o g l e  c ou r s e  ( Au g u s t  2 0 1 9 ) .

Volu nt e e r i ng  O C R A  In d on e s i a  ( Ju ly  2 0 1 9 )  -  Te a c h i ng  E ng l i s h  i n  l o c a l  s c h o o l s ,  wor k i ng  at  a 
tu r t l e  re h ab  s an c tu ar y  an d  h e lp i ng  w i t h  re s t or at ive  b e a c h  c l e an  up s . 

Vo lu nt e e r i ng  Tr ave l t e e r  S r i  L an k a  ( Ju n e  2 0 1 8 ) -  S ou rc i ng  m at e r i a l s ,  r u n n i ng  t h e i r  s o c i a l 
m e d i a ,  c re at i ng  ph ot o s h o ot s ,  r an  a  s m a l l  p op  up  s h op  t o  g ive  b a c k  t o  t h e  l o c a l  wom an . 

D u ke  of  E d i nbu rg h  Aw ard

U K  d r iv i ng  l i c e ns e  an d  ow n  t r ans p or t .

Tutti  Rouge Le icester 2019-  Marketing Assistant
-  D e ve l opi ng  m o o d  b o ard s  re pre s e nt i ng  c u r re nt  t re n d s  an d  up - c om i ng  m i c ro - In f lu e n c e r s .
-  Wor ke d  on  t h e i r  A / W  bro c hu re  s h owc a s i ng  t h e i r  n e w  an d  b e s t  s e l l i ng  pro du c t s .
-  C re at i ng  prom ot i on a l  m at e r i a l  s u c h  a s  we b s i t e  prom ot i on a l  b an n e r s  an d  Ins t a g r am  s t or i e s .
-  G e n e r at e  a  3 - m ont h  m ar ke t i ng  p l an  w i t h i n  E xc e l .
-  L o c at i on  an d  i n f lu e n c e r  s c out i ng  an d  out re a c h .

Graduate Fashion Week London 2019 -  Sponsorship Team
-  L i a i s i ng  an d  pro b l e m  s o lv i ng  for  s p ons or s  s u c h  a s  Give n c hy,  G e orge  A SDA  an d  LV M H .  
-  O f fe re d  an  ar t i c u l at e d  an d  p e r s on ab l e  s e r v i c e ,  w h i l e  d e ve l opi ng  n e t wor k i ng  s k i l l s .
-  B a c k s t a ge  e x p e r i e n c e  i n c lu d i ng  d re s s i ng  m an n e qu i ns  an d  org an i s i ng  s e at i ng  ar r ange m e nt s 
  for  s h ow s .

 Don’t Panic Events MANCHESTER 2019-  Marketing Assistant
-  C re at i ng  prom ot i on a l  p a c k s  for  t h e  c omp any  an d  c l i e nt s .
-  B l o g  an d  c opy - w r i t i ng  for  t h e i r  p a s t  e ve nt s .
-  C o l l e c t i ng  d at a  re s e arc h  an d  i nput t i ng  t h e  i n for m at i on  i nt o  E xc e l ,  u s i ng  t h i s  t o  p e r s on a l ly 
  out re a c h  t o  n e w  c l i e nt s . 
-  In c re a s i ng  t h e i r  s o c i a l  m e d i a  fo l l ow i ng  by  e ng a g i ng  w i t h  p ot e nt i a l  fo l l owe r s  an d  c re at i ng  c ont e nt .
-  G a i n e d  e ve nt  d ay  m an a ge m e nt  s k i l l s  t h rou g h  a  l i ve  e ve nt  w h i l e  c re at i ng  m ar ke t i ng  c ont e nt .

Kurt Geiger SEPT 2019-  APRIL  2020 -  Retail  Assistant
Ac t i ng  a s  a  br an d  amb a s s a d or  i n c lu d e d  d e l ive r i ng  h i g h  s t an d ard s  o f  c u s t om e r  s e r v i c e  w i t h i n 
a  pre m iu m  br an d ,  wor k i ng  t ow ard s  s a l e s  t arge t s ,  h an d l i ng  s t o c k  e f fe c t ive ly  an d  m ai nt a i n i ng 
t h e  s t ore s  v i s u a l  m e rc h an d i s i ng ;  t h i s  a l l owe d  m e  t o  wor k  on  my  mu l t i t a s k i ng  an d  t e am  s k i l l s .  

The Fox Inn (2015-2019)  -  Shift Manager
D e a l i ng  w i t h  c u s t om e r  qu e r i e s  an d  c ompl a i nt s ,  c ont i nu ou s ly  l o ok i ng  for  opp or tu n i t i e s  t o 
i mprove  are a s  o f  t h e  bu s i n e s s  i n c lu d i ng  c re at ive  br an d i ng ,  org an i s i ng  an d  c o ord i n at i ng 
e ve nt s .  Ti m e  s p e nt  i n  t h i s  ro l e  a dv an c e d  my  org an i s at i on  an d  pro b l e m  s o lv i ng  s k i l l s ,  w h i s t 
a l l ow i ng  m e  t o  wor k  on  my  c om mu n i c at i on  s k i l l s  w i t h i n  a  l e a d e r s h ip  an d  t e am  ro l e . 

wo r k  e x p e r i e n c e 

E m p loy m e n t  

R e f e r e n c e s : A l i s o n  R a p s e y 
Un ive r s i t y  L e c tu re r
A l i s on . R ap s e y @ b c u . a c . u k

S T E FA N  CA R O N
O w n e r  of  t h e  Fox  In n
i n fo @ fox i n n - s t ou r t on . c o. u k

whilst in education


